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Alohomora

Alohomora'16 wasn't just bigger and better but it also celebrated
GARGI COLLEGE'S GOLDEN JUBLIEE YEAR in alliance with
Ecomantra(Economics Society) and Mathema(Mathematics
Society).

The theme of the fest was “Impact of advertising on marketing-A
Paradigm Shift”. Which featured great speakers and chief guest
such as Dr.Shushila Madan, Padma Shri Pushpesh Pant, Mr.Dilip
Cherian, Mr.Sudhir Chaudhry.
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CHIEF GUEST: MR DILIP CHERIAN (MANAGEMENT GURU)
~_TGUEST OF HONOUR: MR SUDHIR. CHAUDHARY (EDITOR & CHANNEL HE'tl) ZEE NEWS)
KEYNOTE SPEAKER: PADMA SHRI FLI\HI[\H PANT (COLUMNIST & WRITER)
GUEST SPEAKER: DR SUSHILA MADAN (PROFESSOR & AUTHOR)
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The events witnessed more than 40 team registrations and
were given prizes worth 50,000 and more.
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FROM THE PRINCIPAL'S nEs

In the 21st century, marketing has
emerged as a potent force to be i
reckoned with, It is evident from the  EREREEMEEN.
noise that the media creates to | -

emphasize on the need of marketing in
this competitive era. Organizations have o
always relied on marketers to realize d
financial rewards.

With liberalization, production and
avallability of goods have increased
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