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Course Objective:  
 
To enable the students to understand the concept, scope and significance of Mass 
Communication.  
  
To familiarize students with media studies and provide them an opportunity for them to 
pursue their areas of interest. 
 
1 Introduction to Mass Communication:  
Mass Communication :- Meaning & Purpose/ Scope & Relevance.  
Models of Mass communication,  
 
2. Language of Mass Communication and Writing for the Media:  
Language and writing skills – vocabulary and spellings, figure of speech,  
Fundamentals of good writing  
 
Newspaper: News Reporting – what is news, news value, sources of news, types of 
news reporting.  
Principles of writing news stories, articles, opinion and editorial writing for different Print 
Media.  
Editing  .  
Reporting  
 
3.  Radio :  
History of Radio 
Radio News/Programme. Writing and editing Radio scripts  
Web based radio transmission 
Visit to the radios station 
 
4. Television :  
History of TV 
News/Programme, TV anchoring, techniques of holding interviews, group discussions 
and making presentations, preparation of scripts for selected television programmes. 
Web based TV  
  
Visit to the studio 
 
5. Advertising:  
Meaning and definition of Advertising  
Distinction between Advertising & Publicity 
Advertisement Media – Print, electronic and others and their effectiveness. 
Impact – a tool for Socio-economic and cultural revolution.  
The Ethical Dimensions of Advertising -- manipulation, distortion, confusion and 
exploitation.  
What is PR 
 



6. Cybermedia:  
Challenges and opportunities of convergence of mass communication and information 
technology.  
Convergence 
News portals and related websites  
 
New Media:How to write for the new media, create a blog 
Writing a blog 
Editing a blog 
 
7. Film studies and Introduction to Photography:  
History of Films  
Film language 
Film components: overview 
Mobile Filming 
 
8. Media Ethics and Press Laws :  
What are ethics? 
Issue of responsibility of the Press,  
Accountability of Journalists and Publishers ,  
Press Laws and the issue of the Freedom of the Press  
and its control –Law of Libel and Defamation , Contempt of Court and  
Self Regulation -- the Press Council of India.  
 
9. Practical Application including Examination  
Working with Social Media/Twitter 
Working with Photography  
Making a video  
 
 
AC   : Abhay  
MJC : Meenakshi 
DC  : Divyoshri 
SA   : Sakshi   
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